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We are proud to present our first CSR 
report. It details the mains steps we took 

to make the show a more responsible place for 
our clients, associates and a more environment 
friendly event.
In the light of the air and space industry, involved 
in an environmental and social approach for over 
a decade now, we were carried by a general 
realization in the event sector. Thus we have have 
started our respectful and rigorous policy based on 
our values:
› Customer satisfaction,
› Team spirit,
› Respect, 
› Motivation to succeed,
› Be responsible,
› Constant improvement.

Our commitment and our approach have made 
Paris Air Show the first show to become ISO 20121 
certified. We have dragged with us a great deal of 

our service providers such as VIPARIS (exhibition 
centre administrator). Pioneer in this certification, 
our show has continued reinforcing its commitment 
which is appreciated by our clients. 79% of our 
exhibitors and 85% of trade visitors declare that 
Paris Air Show meets with its commitments.

This report is an opportunity for us to give you 
a few positive direct or indirect consequences 
of the show on the local economy. Here are a 
few indicators on the global performance by 
UNIMEV**: 51 M€ on the hotel industry, 27 M€ 
on restaurants, 23 M€ on local stores, 40 M€ on 
transportation. SIAE has also helped create over 
3,552 indirect jobs (hotels, restaurants, 
transport, stores,….). We estimate at over 
300 M€ the positive economic direct and indirect 
consequences.

A responsible poliCY
baSed on ouR valueS

editoRial
OUR 
CSR PoliCY 
P. o5

objeCtive 1
EnsURing shOw stakEhOldERs EnjOy 
thE bEst ExpERiEncE (hEalth, safEty 
and cOmfORt cOnditiOns) P. 07
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UndERstanding and managing EnviROnmEntal 
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giving stakEhOldERs thE tOOls tO cOntRibUtE 
tO thE shOw’s sUstainablE dEvElOpmEnt 
appROach P. 13

ContentS

History
of tHe sHoW

1909
First show at
the Grand Palais

1953
the Show moved to
Le Bourget and the 
first exhibition halls 
where built 

1979  
presentation 
of Ariane space 
rocket and 
Mirage 2000

2009  
Historical aircraft 
came for the century 
of the show 

2011
The show hosted the 
first solar aircraft: 
Solar impulse

Franck teYSSieR,
Technical Director

2015  
The show of
all records 

* Survey done in June 2015 by 180 exhibitors and 603 trade visitors by Consumer Lab.
* Unimev: French union of event professions: www.unimev.fr *
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Siae 2015 thE kEy figUREs

7 
exhibition days

351,854 
visitors (201,637 general public 
and 149,947 trade visitors)

4,359 
journalists

2,303 
exhibitors, totalling
47,182 people on site

122,500 m2 
Of ExhibitiOn spacE

24,875 
service providers called
on to set up the show

3 million 
estimAted
work hours 
generAted
for show 
orgAnisAtion
And ConstruCtion

6 months of 
build-up And 
1.5 month of 
dismAntling 

We have operated an innovative, ambitious Corporate Social Responsibility (CSR) 
policy since 2007, with the aim of addressing the social and environmental 
challenges caused by producing the International Paris Air Show (SIAE). 
Our commitments became concrete actions through a range of initiatives to boost 
health, safety and service quality for the show’s various stakeholders, and to 
reduce the environmental impact of producing the show. 

We achieved ISO 20121 certification in 2013. This standard pertains to 
sustainable development in the event industry, and our commitment has 
only grown stronger ever since. In fact, the Paris Air Show represents 
an industry with powerful commitments and constraints in terms of 

sustainable development. That is why the show must reflect the industry’s 
concerns. Implementing an ISO 20121 compliance procedure encourages us to 
also bolster our internal management processes and make them more 
comprehensive. This procedure further enables us to engage in constructive 
dialogue with our stakeholders regarding their expectations and needs in terms 
of sustainable development, and subsequently launch initiatives to meet the show’s 
challenges.

This CSR report seeks to provide an update on the main initiatives and results of our 
sustainable development policy, which is organised around three strategic objectives:
 
› objective n°1 : Ensuring show stakeholders enjoy the best experience 

(health, safety and comfort conditions),
› objective n°2 : Understanding and managing environmental impacts resulting 

from the show’s construction and operations,
› objective n°3 : Providing stakeholders with tools to contribute to the show’s 

sustainable development approach.

OUR 
Commitment

Siae and
ouR CSR PoliCY 
OvER thE yEaRs

In order to boost the uptake of our main commitments and involve all our 
employees in the project, we have launched several educational initiatives
since the 2013 show.

A MOTIVATEd TEAM 
WITH CSR TRAINING

OUR 
CSR PoliCY

›  173 SIAE employees involved,

›  100% of permanent and fixed contract 
staff trained on CSR issues,

›  Welcome Guide updated with a 
memo in the CSR section,

›  Fixed contract position descriptions 
updated to include CSR requirements,

›  CSR surveys carried out in-house,

›10 Csr focus groups organised 
in general meetings,

›  CSR approach overseen by a nominated 
CSR coordinator (800 hours spent),

›  50 hours of training on hosting 
disabled people.

FOCUS

2011 
first construction work 
in the infrastructure
to reduce the 
environmental
impact of the show 

2012 
first diagnosis for
iso 20121 certification

2013 
the show obtained
iso 20121 certification 
1st event certified

2013 
accessibility audit
of the site
 
2014 
Certification of
Viparis le bourget 

2015 
first Csr report

2015 
Certification renewed. 
Adaptation of the site 
based on accessibility 
recommendations
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›  CSR requirements incorporated into 100% of strategic 
consultations (45 invitations to tender),

›  CSR charter signed with 70% of suppliers 
selected for the 2015 show,

›  Csr commitments checked by collecting 
documentary proof and carrying out on-site audits,

›  10 suppliers participating in the CSR 
workshop organised during the general briefing,

›  Some of our suppliers have even shared their experiences 
in order to better meet our CSR policy requirements.  

FOCUS

show stAkeholders enjoY
the best experienCe (heAlth, 
sAfetY And Comfort Conditions) 

objeCtive 1 - enSuRinG

Our service providers and partners play an important
role in the show’s success and, more particularly,
that of our sustainable development approach. 
In order to involve all suppliers in our CSR strategy,
we have put our efforts into a voluntary responsible 
purchasing policy.

A RESPONSIBLE
PURCHASING POLICy

VIpARIS is committed to a sustainability approach which has been rewarded by obtaining the 
ISo 20121 certification in october 2014. this norm is the most demanding in the sector.
this commitment is present in our 3 professions:
1. Non-current asset management: increase the energetic efficiency,
2. Space rental and operational event management: develop a responsible buying policy,
3. public welcoming: promote responsible behaviors.
the special relation between SIAE and VIpARIS makes us apprehend subjects together especially 
concerning structural investments. For example we worked together to improve the electrical 
system in order to reduce the use of electric generators.

nathalie Grimaud, viparis sustainable development supervisor, 
le bourget administration

Clamageran was in charge of handling operations for the paris Air Show 2015. our company is 
committed to a CSR approach with ISo 20121. Naturally, we are involved in SIAE’s CSR policy, 
including our work handling pallets free of charge as part of the Re-Use initiative.

dominique Filiberti, clamageran



OUR hOsting mEasUREs aRE a cORnERstOnE Of OUR csR appROach: 
EnsURing cOmpliancE with pERsOnal pROtEctivE EqUipmEnt REqUiREmEnts, 
pROviding a handling sERvicE and tRaffic systEm tO minimisE thE Risk 
Of accidEnts, pROviding REst aREas and a sUbsidisEd cantEEn fOR all 
wORkERs, and pROmOting lOcal EmplOymEnt. 
LET’S TAkE A LOOk AT A fEw kEY INITIATIvES
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A core concern in our CSR approach is to ensure the health, 
safety and comfort of all stakeholders. Led by the Air Safety 
Unit, the health and safety measures focus on three 
complementary areas:
› Making service providers and exhibitors aware of hazards 
and preventing them,
› Strictly monitoring compliance with health and safety rules,
› Emergency response by specialist medical teams.

SIAE hosted more than 24,000 workers during the set-up
and dismantling phases and more than 350,000 people during 
the seven show days. 
As at every show, we provided a shuttle service to link public 
transport with the Exhibition Centre via routes established to 
facilitate movement. We also ran targeted advertising
on the benefits of public transport.

TRANSPORT MEASURES

STAkEHOLdER HEALTH
ANd SAFETy MEASURES 

After auditing the 2013 show’s accessibility for disabled 
people, we developed a comprehensive set of measures 
aimed at improving the experience of those visitors, 
including directing them towards dedicated services. 
In 2015, we also developed an app - EasyToGo - providing 
access information according to the user’s disability.

ACCESSIBILITy FOR ALL: 
A PRIORITy FOR THE 2015 SHOW

VISITOR 
COMFORT 
We strive to always improve 
our visitor experience,
which is why we revamped 
show access with larger 
spaces and new technology 
for easier badge collection.
› 350 staff to greet visitors 
and provide information,
› 28 automatic ticket 
booths making it easier
to get an entry pass,
› Some 60 checkpoints 
to shorten waiting times 

at entrances while 
maintaining visitor safety,
› 7 info desks spread 
around the site,
› 30 mobile info points to 
help visitors during their visit,
› The average waiting time to 
access the show was 4.43min 
(security and badge 
checkpoints).

60
checkpoints

350 

welcoming staff

›  10 experts in the Air Safety Unit,
›  3 people in charge of operational checks  

on health and safety rules,
›  A team of 7 people responsible for security 

rules’ compliance,
›  5 medical posts on site,
›  4 doctors and 6 nurses during peak times,

›  60 first aiders during public days,
›  rest areas set up for all security and hospitality teams,
› 240 extras, 40 vehicles and all the security staff mobilised 

during the simulation of a rescue mission. 

FOCUS

›  targeted messages, 
entrance identification 
and trained staff wearing 
a visible badge,

›  An estimated 150  
disabled people visited the 
show during the Public 
Days,

›   1 accessibility audit 
carried out in 2013 and 
2015 by several associations 
representing various 
disabilities,

›  Wheelchair-friendly 
golf carts provided 
to help some visitors 
move around,

›  easytoGo app 
downloaded 495 times,

›   Wheelchair loan at 
entrances,

›   50% discount on car 
parking for disabled visitors,

›  33 people trained to 
welcome and accompagny 
disabled people.

›  68% of visitors took public transport to 
Le Bourget (a total of 260,000 people),

›   100 standard and articulated buses 
were used to transport visitors,

›  20 mins was the average travel time between 
the Exhibition Centre and the Paris Air Show using 
the transport,

›  signs were set up to direct visitors wanting 
to walk from the RER train station to the Exhibition 
Centre,

›  encourage visitors to car pool.

FOCUS

FOCUS
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our teams have appreciated the canteen in its whole :
1. It has offered them a place to seat for lunch and rest,
2. they could meet there and share a peaceful moment,
3. Sometimes they had to wait which is a sign of success 
for this canteen.

the show is very big and busy, the canteen is a dedicated area 
for service profiders and gives them a place for a real break.

Claude Guillaume,  
Executive director, mahOla

16,439 
meals served

17%  
of the cost corresponds to 
siaE subsidies received by 
service providers 

all 
hoSPitalitY 
and SeCuRitY 
ComPanieS 
ReCeived 
meal 
SubSidieS

A hot, full 
meal with 
first course, 
main course, 
dessert and 
drink at a 
fixed price of 

€ 11

KeY figUREs 

We believe that all service providers and employees 
on site during the set-up and dismantling phases should 
be able to enjoy a hot, balanced meal at an affordable 
price, which is why a 450-seat canteen was set up. 
Funded by SIAE as part of our CSR approach, 
the canteen served 16,439 meals.

STAFF 
CANTEEN

20%
of the staff
in charge
of the show
construction
have used
the canteen

enVironmentAl 
impACts resulting 
from the show’s 
ConstruCtion And 
operAtions 

objeCtive 2 - undeRStandinG and manaGinG 
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reduction of waste production 
›  Total waste reduced by 13.3% compared to 2013,
›  Total waste per m² of construction reduced 

by 6.4% compared to 2013,
›  Total waste per visitor reduced by 22% compared 

to 2013, 2011 and 2015 shows.

FOCUS

fROm thE REalisatiOn Of OUR dOcUmEntatiOn tO OUR REcycling pOlicy,
wE ARE COmmITTEd TO REduCINg OuR ImPACT ON ThE ENvIRONmENT. 

Waste management is a recurring technical and environmental issue 
that implicates the show’s CSR challenges. How can we reduce the 
amount of waste? How can we sort and remove waste ? How can we 
get service providers involved and ensure waste sorting instructions 
are followed? How can we combine area cleanliness and selective 
sorting? We have worked hard to find answers to these questions in 
line with site constraints.

A major innovation in 2015 was the replacement of disposable carpets 
with reusable carpet tiles for all areas managed by the organiser 
(totalling 32,065m²). This initiative reduced waste by 12.8 tonnes 
and CO2 emissions by 73 tons.

Furthermore, in order to provide selective collection so waste could 
be recycled, our waste management plan was organised around three 
waste flows during set-up and dismantling (wood, cardboard/plastic 
packaging and NHIW - non-hazardous industrial waste) and three 

IMPROVING WASTE 
MANAGEMENT ANd PREVENTION

during the show (packaging, organic from catering and refuse).
Continuing our goal to reduce natural resource consumption, we also 
committed to digitising our communication tools, particularly those 
on paper. In this regard, we achieved a 56% reduction between the 
2011 edition and the 2015 edition.

We make sure that all publicity canvas that we use to promote 
our exhibitors, events or security rules are recycled. 

This year, we have worked with two service providers to use 
reusable carpet tiles. La Compagnie and GL Events have merged 
their skills to meet our needs in terms of recycling materials. 

RECyCLING OF MATERIALS 

Sorted waste 
(set-up and dismantling)

2013

29%
2015

34%
the amount of waste sorted during the 
show’s construction grew 13% between 
2011 and 2015, reaching a total of 
295 tonnes of sorted waste in 2015.

A reAl dynAmiC HAs emerGed  
FRom A ShARE oF ExPERIEnCE BETWEEn SomE
oF oUR SERvICE PRovIDERS To mAkE ThEm mEET
oUR CSR PoLICy REqUIREmEnTS.

to obtain its ISo 20121 certification SIAE has decided to use 
reusable carpet tiles on all alleys of the show, which represent 
32,000 m². A technical challenge that SIAE has decided to 
work on with two service providers, La Compagnie (subsidiary 
of the European leader of carpet tile rental) and GL Events, 
specialist in general installation for shows. During 5 months, 
we have worked together to succeed in this mission. We have 
been very satisfied to participate in this collaborative work. 
It is going to speed the transmission of good CSR practices in 
the event sector.

olivier budin, la compagnie

Reusable carpet tile is a new 
product on the French market 
and implies a new economical 
and operational model in 
terms of installation and 
dismantling. the investment 
realised by SIAE is the result 
of a work that started a few 
years ago. We have been 
working on offering 100% 
of recycling carpet and on the 
elaboration of partnership 
with industrial players to 
revalue materials. 
When SIAE has asked us to 
help in their CSR approach,

it was very natural to 
combine our knowledge
of build-up with the skills
of general installation
of La Compagnie.
We have shared our 
experiences and worked 
together on a common 
methodology and 
organisation to increase our 
competences in order to 
meet with our client’s needs. 

Christophe Piette,  
gl Events

We tAKe All neCessAry 
meAsUres To REDUCE WASTE 
PRoDUCED By ThE ShoW 
ConSTRUCTIon, ITS vISIToRS 
AnD ExhIBIToRS. 

  GOOD TO KNOW!

Paper consumption*

for promoting and advertising the Paris Air Show (in tonnes)

2011

57.7
2013

26.8
2015

25.3
*Paper used are from either FSC or PEFC forests.

› Carpet tiles installation

32,065 m²
of reusable carpet tiles

12.8 tons 
reduced from choosing 
reusable carpet tiles 

56%
reduction of natural resources between 
the 2011 edition and the 2015 edition

  GOOD TO KNOW!



ExhibitORs aRE REspOnsiblE fOR fURnishing thE halls, chalEts and static 
display aREas, which cOvER mORE than 122,500 m². thEiR bUilding wORk 
cOnsUmEs matERials and EnERgy, gEnERatEs wastE, EmplOys dOzEns Of 
wORkERs, REqUiREs handling machinERy and mUst bE dElivEREd On timE.
SIAE’S CSR APPROACh SEEkS TO SuPERvISE ANd SuPPORT ThESE ISSuES
uSINg ThE fOLLOwINg TOOLS.
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stAkeholders
the tools
to Contribute
to the show’s 
sustAinAble 
deVelopment
ApproACh

objeCtive 3 - GivinG

A great innovation in 2015 was the Re-Use 
initiative, where building materials and 
furniture no longer wanted by exhibitors 
were collected for re-use through 
a partnership with four manufacturers 

and several associations in the Greater Paris 
region. In order to make the initiative 
financially attractive, products were sold 
at a discounted price.

RE-USE INITIATIVE ENCOURAGING 
THE RE-USE OF MATERIALS

AMAT INITIATIVE ENCOURAGING 
ECO-dESIGN
By working in partnership with FFM2E (French Federation
of Event and Exhibition Professions) (logo), we wanted to 
promote the use of environmentally-friendly materials for 
furnishing stands at the show. All exhibitors enjoyed free
access to the Federation’s eco-material library for six months: 
http://amat-materiautheque.fr/

1,200 connections to the AmAT platform 
during the Paris Air Show (+20%),

130 eco-materials listed.

FOCUS

our company specialises in ceiling manufacturing. As part of the paris Air Show’s 
CSR approach, we wanted to get involved in Re-Use by supplying our ceiling tiles 
at attractive prices to exhibitors who committed to returning our products at the 
end. once collected on site, the tiles are returned to our factories to be recycled 
again into marketable products.
emilie Roudaut, armstrong

SDD is a decoration company in charge of a large number of chalets. It has largely 
committed in Re-Use. In collaboration with Armstrong, SDD has taken off and 
given back all ceiling tiles that where put in the chalets. It represented 50 pallets 
or 2 semis. these materials could be then sent back to Armstrong plant to be 
revalued. this is an example of the good synergy between decorators, 
manufacturer and exhibitors needed in the Re-Use process. 

Kirsty north, sdd
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KeY figUREs

4 materials 

manufacturers 

7 floor
and ceiling covering ranges

30-50% 

off the full price of materials

Sent out to 2,303 exhibitors, this guide provides 
practical advice on incorporating CSR into furnishing 
work and services provided, as well as daily on-site 
management of those services. 

ECO-RESPONSIBILITy
GUIdE FOR ExHIBITORS

SkILLS INITIATIVE 
IN PARTNERSHIP WITH AdECCO
Compétence (skills), a great social innovation, was launched 
in 2013 and continued in 2015. It promotes and grows local 
employment and makes administrative processes simpler 
for international exhibitors
This initiative makes it simple, quick and efficient to recruit 
workers from two sectors: industry/logistics and services. 
Overseen by Adecco93, Compétence is the first initiative 
of its kind in the fair and trade show sector.

WorKinG toGetHer for 2017 re-Use Will 
ContinUe in 2017 WITh ThE goAL oF 
InCREASIng ThE voLUmE oF REUSED mATERIAL 
ThREEFoLD. WE ARE CoUnTIng on yoUR 
InvoLvEmEnT To hELP ChAmPIon ThIS 
InnovATIvE, AmBITIoUS PRoJECT In oUR SECToR. 

10 profils disponibles (handling, logistics, welcoming 
staff, sales, eletricity, carpentry,...),

The Show has generated*: 1,363 direct jobs and 
3,500 indirect jobs divided into hotels, restaurants, 
over 1,500 jobs in the transportation sector and 350 
jobs on local stores.

* Based on the UnImEv calculator of global performence.

FOCUS

  GOOD TO KNOW!

nExt shOw will takE placE fROm 19 to 25 june 2017

See You in 2017
thE EntiRE paRis aiR shOw tEam 

wOUld likE tO thank yOU fOR making
thE 51st shOw sUch a sUccEss.

wE cannOt wait tO sEE yOU back hERE 
in 2017 fOR an EvER mORE ambitiOUs, 

EffEctivE csR appROach.



our Csr approach is constantly evolving. if you have any comments 
or suggestions, please write to us at:

 developpementdurable@siae.fr

www.siae.fr
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